TALKING POINTS for starting an opt-out campaign in your school
Background information:

The No Child Left Behind Act requires that 

· schools give students names, addresses and telephone listings to military recruiters on request.

It ALSO requires that 

· schools notify parents that they or their child can submit a request to withhold that information.
From SEC. 9528 of the No Child Left Behind Act 

“A secondary school student or the parent of the student may request that the student's name, address, and telephone listing described in paragraph (1) not be released without prior written parental consent, and the local educational agency or private school shall notify parents of the option to make a request and shall comply with any request.”

What you want:

If your school has not been notifying parents, ask them how you can help them do that. Find out if they have a form readily accessible for people to submit.

If they have been notifying parents, say you feel it should be publicized more because many parents and students are still unaware of it. 

Explain that you are concerned that many students and parents are too overwhelmed by school paperwork and other things to really understand the issue.  You are willing to provide information at school registration or orientation to help them understand and opt out if they wish.

Why is it so important to publicize opting out?
· It’s a privacy issue.  The school would not generally give out this kind of information to anyone who asks. It’s important for families to know that they need to take steps to exercise their privacy options with the military.

· Regardless of political views, the decision to enlist in the military is a serious one. It will affect a child’s future and it will affect his or her friends and family. It is not like taking a job, where someone can quit if it doesn’t suit them. In fact, the military contract is irrevocable even though its terms can be changed at any time by the military.

The Military Enlistment contract states:

"Laws and regulations that govern military personnel may change without notice to me. Such changes may affect my status, pay, allowances, benefits, and responsibilities as a member of the Armed Forces REGARDLESS of the provisions of this enlistment/reenlistment document." 

· Recruiters are salespeople, not counselors, and are trained to promote the positives of enlisting. They also have quotas to fill. Although teenagers are close to adulthood, many aren’t equipped to carefully think through their actions. Giving recruiters a list of contact information makes it easy for them to contact students without guidance from a counselor or parent. Any student who is interested in joining the military has seen enough advertising to know where to sign up without being pressured.
More information available at www.tamewisconsin.org 
